
THE MUSIC MOVEMENT 
 

The purpose/focus of my organization is…  
The purpose of The Music Movement is to offer a summer camp program that helps children 
diagnosed with autism to interact with each other through music therapy. We understand the 
importance of interaction and the need for child to develop positive friendships with each other. 
We believe that using music and instruments will allow the children to develop listening skills 
and a greater attention span. 

 
My organization will provide the following services (or products)…  

This organization will offer a program with certified teachers, counselors, volunteers and guest 
musicians who are willing to make a difference in our community. They will lead the children on 
a musical journey, including interactive problem solving using songs and teaching the basics of 
musical instruments. There will be sessions during every summer, starting at the end of May. The 
sessions last two weeks and continue until the final weekend of July. They will take place 
Monday through Friday and last from 10 a.m. to 4 p.m. The sessions will cost $75, and they will 
include lunch and special activities for the kids. 

 
My organization’s mission statement is…  

The Music Movement is a nonprofit organization that provides children diagnosed with autism a 
safe and stable learning environment while utilizing music therapy.  

 
My organization’s target audience(s) should include… 

The Music Movement’s target audiences are special needs children and their families. I will also 
aim my advertisements toward musicians and music lovers across Oklahoma. I will target college 
students to be volunteers, too.  

 
Who are the people who could help support the organization by donating and/or volunteering? 

The people who would support this organization are people who care about a greater education 
for our nation’s youth. Those who have disabilities or people who have disabilities in their 
families could volunteer or donate. I will look for local musicians who are willing to donate their 
time to perform family-friendly music concerts for the children. We will also accept young adults 
who have a joint passion for both learning and music as volunteers. 

 
What businesses or other nonprofits could partner with your organization to help with and/or expand 
your services? 

I would reach out to the Children’s Medical Center, Little Light House and Guthrie Green to help 
expand my services. I would also reach out to my contacts at BOK Center to provide a backstage 
tour for the campers. My main goal would be to a mutually beneficial relationship with the Little 
Light House and partner-up with their team to create a truly beneficial experience for these 
children. 

 
What organizations provide similar services in your area? 

I am creating this organization in Tulsa, Oklahoma. Philbrook, YMCA, Gilcrease and the 
Midtown School of Performing Arts all offer summer programs similar to The Music Movement. 

 
The most effective communication channels for my audience(s) will be… 



I want to communicate to my audience through social media. I will search for volunteers through 
Twitter and Facebook. I will create an Instagram spotlight page and feature a new camper or 
musician each day. I will place ads in local churches and daycares. I plan on contacting Tulsa 
World and placing advertisements in the Sunday paper. I will start a social media campaign 
where families share their stories, and the winner receives a free camp session. 

 
My organization’s message (in general) will be … 

The Music Movement strives to create a positive atmosphere for children diagnosed with autism. 
We aim to provide assistance to these children as they learn mathematics, language and social 
skills using music therapy. 

 
My organization’s one annual event is a /an      (the event must raise funding and 
awareness). 

My organization’s annual event is called the Move to the Music Run. This event will be held 
every year at the end of March, and it will be held at Mohawk Park in Tulsa, Oklahoma. There 
will be a mile fun run, a 5K and a 10K. Participants will register in advance and pay $30 for the 
run. A T-shirt, blue sunglasses and yellow sweatbands will be included in this fee. We will 
contact local businesses to sponsor the run and put their names on the back of the shirts. The 
clothing and accessories will all show our logo, which features our name and tagline. 

 
My organization is located in this city/state… 

The Music Movement will be located in Tulsa, Oklahoma. I want to advertise to surrounding 
towns, such as (but not limited to) Broken Arrow, Jenks, Bixby and Claremore. Eventually, I 
want to expand outside the Tulsa County and into Oklahoma City and then hopefully the Dallas 
area. 

 
The colors of my organization will be…  

The Music Movement’s colors are blue and yellow, and this welcoming color combination will 
grab people’s attention. The color blue symbolizes trust, calm and peace. The color yellow 
symbolizes cheer, warmth and optimism. 

 
I envision my organization’s logo looking like this... 

This organization’s logo will feature, in capitalized, black letters, “The Music Movement.” 
Underneath, in a smaller font, the tagline “Interact. Move. Grow.” will be in the same font but 
different font size. I would like the words to be encased in a white circle with a black outline. I 
want there to be music notes incorporated underneath the tagline. 

 
My organization’s tagline, which will be used in the logo and will be …  

The Music Movement’s tagline will be “Interact. Move. Grow.” In the logo, I would like to 
integrate some music notes in the tagline. This tagline is straight to the point. I chose something 
simple so that families know The Music Movement’s core values. We want children to interact 
with each other and the adults. We use music therapy as a mean to get the children to not only 
learn, but also dance. Interacting and dancing will help the children grow as individuals. 

 
My organization’s slogan will be…  

“Dedicated to music so that the learning never ends” is my organizations slogan. This shows 
parents we are an organization that is serious about helping their kids develop friendships along 
with cognitive skills. 


